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Choosing the Profession of Homemaking 
By ANNA E. RICHARDSON 
Dean of the Division of Home Economics 
I T is not so many years since the only alternative open to a young woman 
was eicher to choose homemaking as 
her life occupation or to remain a respec-
table but much pitied "spmster" or maid-
en aunt. The inteTvening years have 
bro'Ught great changes and now the cen-
sus lists show something like 160 occupa-
tions in which women are employed. 
Has opening the doors of industry and 
of the protessions thinned the ranks ot 
homemakers? :Not perceptibly for it is 
still the occupation which claims the 
greatest number of workers and into 
which the majority of our well trained 
women go. 
Special training is not essential for en-
trance into this occupation, for selection 
is made largely upon the basis of that 
important yet somewhat intangible some-
thing, the sum total of which we call per-
sonality. Success, however, comes to her 
whose training and experience fit her to 
meet the· manifold demands which this 
vocation makes. 
What are some of the challenges of the 
modern homemaker? First, that she be 
vocationally efficient. This means that 
she should know as much about running 
her job as she expe·cts the man she mar-
ries to know about his; that she be mas-
ter of its techniqoues and skills; that she 
effectively manage her business and at 
the same time maintain the social and 
spiritual values which make· for sympa-
thetic understanding and happiness in 
our personal relations. 
The emphasis in homemaking is shift-
ing from the doing of many things to the 
wise management of the family's resour-
ces of tim,e energy, and money. The 
home of two generations ago was a pro-
ductive enterprise in a very real sense. 
'fhe housewife with the help of her 
household turned raw materials, such as 
wool, cotton, flax, and all variety of food 
stuffs by means of human energy into fin-
ished products for use in the home as 
clothing, hO'Use furnishings, and food. 
There was no question then as to the eco-
nomic contribution of the household, it 
eithe-r was economically sound or the 
family's wants were not supplied. 
Today, the woman in the home no long. 
er furnishes to a great degree energy in 
the shape of woman power, but she is 
required to intelligently control and man-
age to her ends energy in the shape of 
labor-saving equipment in her own home, 
or the results of energy in the shape of 
manufactured goods. Woman's place in 
the economic structure is decreasingly 
that of a producer and increasingly that 
of a chooser of goods, a consumer. 
FOR A LITTLE HOUSE 
Oh, to have a little house! ! 
To own the hearth and stool and all! 
The heaped-up sods upon the fire, 
The pile of turf against the wall! 
To have a clock with weights and chains 
and pendulum swinging up and down! 
A dresser filled with shining delf, 
Speckled white and blue and brown! 
I could be busy all the day 
Clearing and sweeping hearth and floor, 
And fixing on their shelf again 
My white and blue and speckled store! 
I could be quiet there at night 
Beside the fire and by myself, 
Sure of a bed and loth to leave 
The ticking clock and shining delf! 
Och, but I'm weary of mist and dark, 
And roads where there's never a house 
nor bush; 
And tired I am of bog and road, 
And the crying of wind and the lone-
some hush! 
And I am praying to God on high, 
And I: am praying Him night and day, 
For a little house-a house of my own-
Out of the wind and the rain's way. 
-Padriac Colum. 
The women, the CO'Ilntry over, do most 
of the buying and the farm home is no 
general exception to this. Therefore, to 
be intelligent as buye-rs becomes one of 
the important duties of the homemaker if 
her home is to be economically sound. 
How can she choo.se intelligently? First, 
by carefully studying needs, and then by 
understanding value-s in the marketed 
product. 
In place of expenditure of so much 
physical effort the time is fast approach-
ing when management of machines will 
leave free time. How will the home-
maker use this time· so as to give to the 
family the largest returns? Only with 
leisure comes the opportunity for recrea-
tion, play, and for developing fine family 
relations without which no home in a real 
sense exists. LeiB'Ure· alone, however, 
does not give us understanding parents, 
wisdom in handling difficult personal re-
lations, nor does it make for happiness. 
'llbe second challenge which homemaking 
makes is that the· homemaker be socially 
and spiritually fitted for the great respon-
sibilities of wifehood and motherhood. 
Some interesting studies have been 
made of the personality traits which are 
of prime· importance in homemaking and 
of the methods by which personality may 
be developed. Those interested in home-
making as a profession will find this a 
very rich field for study, for she who 
would choose homemaking must be equip-
ped to meet its demands and be willing 
to give time and effort in preparation. 
Homemaking is the most important of all 
of the occupations in which men and wo-
men are employed both on account of 
the importance of its product-happy, 
healthy, useful citizens-and because of 
the significance· of the social and spiritual 
forces which s'Urround it and which it 
controls. 
Homemaking makes many and exacting 
demands in skill, personality, unselfish 
and generous time and effort but in turn 
it meets out the largest returns in hap-
piness to her who meets its challenge. 
THE OLD HOUSE 
0 kindly house where time my soul en-
dows 
With courage, hope and patience mani-
fold, 
How shall my debt of love to thee be told, 
Since first I heard the sweet voiced rob-
ins rouse 
The morn among thy ancient apple 
boughs ? 
Here was I nourished on the truths of old, 
B:ere taught against new times to make 
me bold, 
Memory and hope the doorposts, 0 dear 
house! 
Heaven's blessing rested on thy dark 
gray roof, 
And clasped thy children age to lapsing 
age, 
Birth and the grave thy tale till time's 
release; 
Poverty did not hold from thee aloof; 
Of lowly good thou wast the hermitage; 
Now falls the evening light. God give 
thee peace! 
-George Edward Woodberry. 
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Opportunities Offered tn Hospital Dietetics 
By GRACE MAGEE 
Assistant Professor of Home Economics. 
A N outstanding opportunity that the hospital offers our college girl is 
that of placing herself. There are 
few positions that depend more on per-
sonal initiative and ability to select the 
things of importance. Because hospital 
dietetics has not been so standardized 
and conventionalized the girl has an op-
portunity to find her niche herself and 
the chances are about equal for progress 
or retrogression. The doctor usually 
knows very little about foods but he does 
know their importance and is glad to re-
cognize and aid any gleams of intelli-
gence shown about them. If a girl will 
allow herself to be buried under the mul-
titude of tasks and high pressure de-
ntands made daily 'Upon her, I can think 
or no better place for her to be quickly 
and completely submerged than in the 
hospital. But if one girl is able to select 
those tasks that she must do and those 
that must be delegated to others, if she 
can demonstrate her ability in her own 
fleld to supplement and assist the doc-
tor's work, he will see that the time and 
means are at her disposal and make it 
possible for her to enjoy a spirit of pro-
fessional comradeship that is delightful. 
The hospital field offers our college 
girl too an opportunity for growth. There 
are few things more stimulating than 
contacts with well trained minds that ex-
pect a great deal of one. Nurses know 
comparatively little of foods from the 
standpoint of nutrition but their knowl-
edge of digestion and physiology is apt 
to make one hunt up a text book, doctors 
speak in a most casual way of the most 
atrocio>cts and unheard of names and it is 
necessary to keep on tiptoe to understand 
their vocabulary, so gradually a working 
knowledge of terms and methods of deal-
ing with disease is acquired that makes 
all the difference in interpreting an arti-
cle or a case. 
There is a stimuli too as well as the 
sa lisfaction, of seeing results. It is suci!::. 
a satisfaction to know that this patient 
is strong and well because of your inteii-
gent cooperation with his doctor; it is the 
height of embarrassment to find you have 
fallen short of what is expected of you. 
Last of all there is the opportunity of 
contacts with a ll sorts of people; not 
alone a relatively small professional 
group who tend to become crusted over 
with complacency concerning their own 
special work, but contacts with em-
ployees who will probably be able to 
break thru any ct'Ust and who recognize 
other worth than college training; con-
tacts with business firms who are work-
ing on a competitive basis and are effi-
ciency personified; and those contacts 
with all the different kinds of people who 
come as patients and are human beings 
minus the veneer, living examples of pa-
tience and fortitude or of fretfulness and 
selfishness as the case may be. 
Perhaps this last opportunity should 
have been placed first. Certainly the field 
of hospital dietetics offers our girls a 
chance to become well developed profes-
sional women of character. 
Selecting Your Spring Wardrobe 
"I N the spring a young girl's fane~' 
often turns to thoughts or clothes." 
So might the well-known quota-
tion run, and be very appropriate for to-
day with the shops filled to over-flowing 
with intriguing frocks, and the windows 
a mad riot of color, it would be an •un-
natural girl who would not be interested. 
This season will be especially marked 
by its variety of colors, everything from 
halftone pastels to colors of hig>hest in-
tensity. It is this variety of color that 
gives the individual such a great oppor-
tunity for choosing the most becoming 
hue. 
Another delightful feature of this sea-
son is the lovely color and design in the 
less expensive materials. It is now pos-
sible to have even house dresses like 
spring flowers. 
It is practically impossible to say that 
any one style is best, and that all clothes 
must be made that way, for one sees al-
most everything. Only a few of the gen-
eral rules can be stated. The circular 
flares are still popular, altho plaits are 
being used more and more. The straight 
silhouette, relieved by plaits is popular 
along with the bouffant flares. The ever-
changing waistline, which lately has been 
climbing, has taken a s'Udden fall, and 
is now even lower than it was a year ago. 
With the lowering of the waistline has 
come shortening of the skirt, if that is 
possible. However, it should be r emem-
bered that the individual who is wear-
ing the skirt should be considered. A 
good rule to 'follow is that one should sit 
down in front of a mirror when having 
a dress tried on, rather than stand up, for 
with a tight abbreviated skirt on a plump, 
short person, the results may be disas-
trous. 
The college girl has no limit in her 
choice of color, material, or style. For 
By BETTY BARKER 
the Miss who is clever with her needle 
the daintiest frocks are at her finger tips, 
for the stores are filled with yards of 
bewitching material. There are the prim 
little English prints, as well as prints of 
larger design ; soft, lustrous frost crepes; 
and quaint., demure printed voiles. Right 
now printed materials of all kinds are 
queen of the realm of fashion, but just as 
a little hint, it is predicted that by s'Um-
mer plain materials will usurp the 
throne, with plain navy blue as first lady 
in waiting. 
With all these materials the next 
thing to be considered is how they shall 
be made. A college girl needs four types 
of dresses: sport, street, formal and in-
formal. 
Without doubt the sport dress is the 
most popular. It is used for school, as 
well as sport, outings, and informal 
dances. Who would not be happy in a 
grey dream of a dress, buttoned trimly 
from collar to hem, flaunting a scarlet 
ribbon at the throat? Two-piece dress-
es, made with a long waisted blouse over 
a skirt of the same material are very 
popular. 'fhe sweater and skirt outfit 
is again coming into its own. They may 
lnatch or be of contrasting colors, the 
most popular skirt has narrow plaits all 
arO'Und. For tennis, the short-sleeved 
sweater may be worn, otherwise the long-
sleeved slip-over sweater, or the mannish 
sweater, opening all the way down the 
front are used. Blouses are hig>h neck and 
tailored or soft, and open at the throat. 
Sport and street wear overlap in much 
the same way that sport and school do. 
However, for street nothing is better 
than the tailored suit. While speaking of 
suits it is well to note that the coats are 
straight and slhort, closed by one loop, fas_ 
tener, or buttoned over in a double 
breasted effect. These suits, however. 
can only be worn by the slim, young girl 
- the short coats and abbreviated skirts 
are not for matrons. The dress and coat 
are also good for street wear. 
For informal dances the sport dresses 
a.re worn as well as lovely printed crepes, 
f',owered voiles and georgettes. 
]<'or formal wear, there are the soft 
georgettes and chiffons as well as the 
bouffant taffetas. 
Dresses, coats, and skirts demand hats. 
Altho the small felt has gone, tlhe large 
brimmed felt, called the "Collegiate," 
"Cow-Girl," or "Cross-Country," is worn. 
Soft straws have replaced small fe lts and 
stiff straws. Two of the lovely, flexible 
straws are Vosca and Ballibuntl. It 
is interest ing to note that this Vosca from 
which the hats are made is grown in 
Switzerland and crocheted in Italy in 
cone shapes. They are shipped in this 
form, and in tlhis country they are press-
ed and blocked into the desired shapes. 
The straw hats are both large and small, 
with the straw Tam-o-Shanter as a new 
shape. 'Some of the most popular colors 
are daisy yellow, tan, navy, navy and 
grey, and Bois de Rose. 
Footwear m>ust also be considered. For 
sports the light colored, or two-toned 
shoe is best. For suits, the sport shoe 
or patent leath er slipper. For dress the 
patent leather, or light tan pump is worn. 
A few words must be said about acces-
sories. Those people who like jewelry 
can revel in it this spring, for a great 
deal is being worn. Much to the discom-
fort of the plump, round faced girl, 
choker beads are still popular. Flowers 
are a lso used everywhere. 
One authority on spring styles has said 
that this spring it is impossible to tell 
(Continued on page 16) 
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Soft Water for the Housewife 
By ARTHUR W. TURNER 
Associate Professor of Agricultural Engineering 
" T HANK goodness for these April 
showers. I don't believe we 
ever had a winter when I 
needed soft water as I did last winter, 
and then to have that cistern go dry in 
January after we have been so saving." 
Mother cheerfully exclaimed as the heav-
ens opened up with a real spring clean-
up rain. She turned to father and said, 
'"What will we do about a cistern? An-
other winter will come and much too 
soon." 
"Think I'll talk to the plumber about 
one of these water softener things he ad-
'"ertises with his plumbing," father an-
swered. 
"Now don't talk water softeners to me; 
I have used every washing powder ad-
vertised, besides that doesn't help that 
ring around the bath tub. I want a real 
big cistern." 
"A water softener like the plumbers 
sell is different. Just have to turn a 
faucet and you get all the soft water you 
want No electric pump to run either." 
\Vater softeners became the chief topic 
for several days, the seemingly complica_ 
ted yet simple manner in which they 
sottened hard water as it passed thru 
that tank; the fact it never went dry, 
etc., just seemed to open a happy avem1e 
to busy mother. Father saw some bright 
spots also in not having to turn the wa-
ter off and on, the cistern would not have 
to be cleaned, and he could use all the 
soft water he wanted. Furthermore, the 
cost was not as high as he tho'Ught. 
Soft water, or rather rain sort water 
has been used from time immemorial for 
laundering, dish wa::;hing, hair washing, 
etc. Because it had to be kept thru the 
winter in cisterns, it became stale. ·rhat 
is, the odor and color were not the most 
inviting. Yet it did save soap and the 
clothes remained much better than when 
hard water was used. 
Hard water is not much different in 
composition than soft water. All hard 
water was soft water until it absorbed 
some minerals in passing thru the earth. 
Hard water, undoubtedly, may contain 
varying amounts of many substances, yet 
from the household standpoint, but three 
things cause concern. These three are 
iron, calcium and magnesium compounds. 
The former is indicated by the character-
sitic redish or rusty stain on white fab-
ric; also the stain on plumbing fixtures. 
Iron, however, is in suspension and can 
be removed by filtration. It does not 
cause any of the characteristics due to 
hard water. 
Calcium and magnesium compounds, on 
the other hand, form a scale on the tea 
kettles, as well as on all cooking uten-
sils in which water is boiled. Further-
more, these compounds unite with soap 
to cause the scum or hard curd which 
comes to S'Urface and imbeds itself in 
clothes during laundering. When the 
Curd or scum raises, a considerable 
amount of soap is needed to obtain a 
good suds. The compounds of these two 
elements are the causes of "hardness" or 
"harshness" in the water. 
"Breaking water" by using lye, wash-
ing powders and other similar materials 
is the result of certain elements within 
these preparations uniting chemically 
with the calcium and magnesium, thus 
leaving the soap free to form a suds. The 
greater the "hardness" of the water or 
the greater the percentage of calci'Um and 
magnesium the greater the amount of 
softening compound which will be requir-
ed to ··soften" the water, and the greater 
the amount of curd or scum which will be 
released. Where softening compounds 
are dispensed with, soap will ":tccomplish 
the same thing H a sunicient amount is 
used. A soap "curd," however, is more 
disagreeable than the curd caused by the 
softening compounds as it has a greasy 
characteristic. Furthermore, "breaking" 
or sottening wa.ter with soap is expensive 
ii suftic•ent soap is used. Where an in-
adequate quantity of soap is used, the 
suds are not lasting and the water is not 
as soft as it should be. 
Cistern water is almost free from cal-
cium and magnesium compounds. How-
ever, it mvariably contams some of these 
"hardening" compounds. which have been 
collected from the air or from the dust 
on the roof and along the conducting 
eave pipes. Cisterns having concrete 
walls or mortar joints may contribute one 
of these ingredients, calcium, to the wa . 
ter. This is espedally tPue while the 
cistern is new, the effect decreasing with 
the age of the cistern. Hence, we find 
that cistern water is usually a little 
"hard." 
Cistern water would adequately meet 
all household uses with the possible ex-
ceptions of drinking and special cook-
ing, were we sure it was free from dis-
ease bacteria. These bacteria collect and 
propagate while the water is stored in 
the cistern. But, do not let one obtain 
the impression that cistern water does 
not have its place. It does and is to be 
recommended for all the uses it has been 
assigned in the past. 
The zeolite water softener is a me-
chanical device for chemically removing 
the calcium and magnesium salts from 
hard water. It does but little else. (This 
is the device mentioned in the second 
paragraph, and sold by plumbers.) It is 
offered to replace cistern and is rapidly 
doing so in communities where it has 
been introduced. Some of the advantages 
the water softener offers may be briefly 
listed as follows: (1) unlimited s'Upply 
of soft water which is as safe bacterio-
logically as the hard water used in the 
home; (2) water than can be used for 
certain cooking and preserving of food 
essentials; (3) water which can be sup-
plied softer than the average cistern; ( 4) 
as cheap or cheaper than an adequate 
cistern to supply an equal amount of soft 
water. 
Looking at the water softeners as a 
piece of plumbing equipment, we have a 
tank which looks much like a range boil-
er. The tank is heavier, however, and 
usually constructed of copper being st eel 
or glass lined to resist rust and corrosion. 
The tank, from 16 to 30 inches in diame-
ter and from 3 to 5 fee t high, is advis-
ably located in the basement of the home 
and close to a floor drain. Several valves 
are attached to the tank for its proper 
operation. Two pipes connect to the tank, 
one from the source of s'Upply, either 
from city main in the street or the pres-
sure tank, where an individual water sys_ 
tem is used. The other pipe, carrying 
softened water leads to the water heater 
and all soft water faucets. 
Zeolite, the mineral which softens the 
water, fills the tank. The zeolite is also 
called a rapid exchange base as will be 
explained later. Varying with the size of 
the tank, 100 to 600 pounds of zeolite act 
as a filter thru which the hard water 
passes. In passing thru the zeolite, the 
water gives up its calcium and magne-
sium in exchange for sodium which the 
zeolite contains. 'Dhus, if the zeolite still 
has a sufficient quantity of sodium, the 
water leaving the tank wo'Uld have no 
calcium or magnesium and for household 
purposes would be classified as "zero" 
hardness or having no hardness. 
Zeolites are basically the same, but 
having different additional elements, they 
vary in size, shape and color. Also some 
are found in the earth and are processed 
to improve them, others are manufactur-
ed and called synthetic minerals or zeo-
lites. The result, when water is passed 
thru is the same, altho different elements 
o!: the zeolites are sometimes required. 
Thus, it is obvious that so long as the 
zeolite contains available sodium, all wa-
ter passing thru the softener will be sof-
tened. Not only is the <ruantity of soft 
water which can be secured great, but the 
water is safe for cooking and drinking. 
How long can one depend on the avail-
able sodium in the zeolite? A logical 
question. Being an exchange mineral it 
is obvious that the supply of sodium will 
eventually become exhausted. The ex-
change action can be reversed and with a 
simple home product-common salt. Com-
mon salt, is chemically known as sodium 
chloride. Thus, when the softener ceas-
es to supply new "zero" hardness water, 
it is only necessary to shut the softener 
out of the system for a stated period 
and add salt to the zeolite. When such 
is done, the sodi'Ulll from the salt enters 
the zeolite and the calcium and magne-
sium are released. When sufficient time 
has elapsed for this exchange to be af-
fected the water in the softener is wash-
ed into the floor drain. This is accom-
plished by proper manipulation of the 
valves in the softener. Water is washed 
thru the softener until the excess salt is 
removed after which the softener is avail-
able to supply as much soft water as be-
fore. This operation of "reconditioning" 
or "revivifying' 'the softener can be con-
tinued indefinitely with proper care of the 
mineral or zeolite. 
The time required for this recondition-
ing varies ·from a half hour to several 
hours, depending upon the size of the soL 
tener and particularly upon the zeolite 
contained therein. Thus, there is no 
danger of the soft water s'Upply being de-
pleted. 
Conservative figures place the daily use 
of soft water per person at 15 gallons 
per day where the supply is unlimited. 
Thus estimating the winter months when 
rain water is not available, it will take a 
cistern of 300 to 500 barrels to supply a 
family. The price of such a cistern is 
considerable- in fact it may be too high 
for practical considerations. 
(Continued on page 16) 
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Do You Have a Tea Roon1 Complex? 
Every woman has a "tea room com-
plex." Many of them never have an op-
vortunity to satisfy this complex, and 
many attempt to do so by opening tea 
rooms. Of this latter half many go on 
financial rocks while a small number 
achieve moderate or even unusual suc-
cess. 
Y\<'hile many fail those who have suc-
ceeded say that those factors and train-
ing which make for good homemaking in 
so far as food planning and serving is 
concerned also make for success in com-
mercial food work. Many have all the 
factors but that which prompts them to 
keep within the average means of the 
common public. Commercial food work 
has so many openings; the restaurant, 
cafeteria, school lunch room, hotel dining 
rooms and the tea room. There are sev-
eral social and economic reasons for this. 
The first is the general movement to-
ward the city. Never before have so 
many people rushed to the city to find 
work or to live because of the modern 
conveniences. In large cities it is impos-
sible for men who live several milEs from 
work to go home for lunch and if the 
family wishes to attend a theater in the 
evening they must dine down town in or-
der to get to the theater. Even the 
children who must take the street car, 
subway or go a long distance to school 
cannot come home for lunch. Scientific 
investigations in nutrition and general 
education in Home Economics have prov-
en to us the necessity of warm lunches 
so that now nearly all schools have a 
By GLADYS BRANSON 
lunch room. 
The second reason that dining out is 
becoming a necessity is that, due to the 
small houses and apartments being built 
because of the high cost of labor and 
building materials, the kitchenette or 
small kitchens and dining rooms are not 
fitted for large q'Uantity cooking. Break-
fast and luncheon may be prepared in a 
kitchenette and served in a breakfast 
nook but a dinner 'Under such circum-
stances and surroundings is hardly a din-
ner. The family takes dinner at the ho-
tel with many other families who are 
probably their neighbors or friends. 
The continued employment of women 
after marriage is another contributing 
factor. These women do not have time 
to order plan and prepare really nutri-
tive, appetizing meals. They find it 
more worth while to work and get their 
food where the business of its sellers is 
to serve meals to the busy public. Most 
women too have found it more economi-
cal while working to dine out than to 
hire help to prepare the meals. 
The fourtJh reason is that because in 
this present age rush of affairs, men and 
women dislike to take the responsibility 
or keeping •up a home. If the woman 
works she scarcely has time to keep up 
a house while men find it much more to 
their comfort to live in an apartment for 
the winter where the janitor tends the 
furnace, puts on the storm windows, 
mends the water pipe and does so many 
other home duties which took from his 
leisure time. Twenty years ago father 
picked the apples, bought the coal, chop-
ped the wood, brought in the potatoes, 
put up the screens and mowed the lawn 
while mother swept and dusted, baked 
bread, churned and put up the children's 
school lunches. They seemed contented 
and happy. Today however we have a 
different sit'llation. Father calls a deal-
er to put in coal and to bring the gro-
ceries while mother buys the salads at a 
delicatessen and fresh warm rolls from 
the baker each day. Men and women 
still like and appreciate home life but 
there are so many demands in this age 
on their time that the more monotonous 
details are less attractive so they spend 
the evenings at home and dine away 
during the day. 
To be successful in homemaking a wo-
man must, since food is one of the most 
vital requirements of the family be able 
to plan good food of the right kind, serve 
it nicely and keep within the family bud-
get. Even then without the cheerful 
homelike atmosphere that the true home-
maker adds, the meal would hardly be a 
success. 
These same qualities make a woman in 
the commercial field S'Uccessful. With a 
little special attention to the many un-
married young men and women in the 
cities who have no homes or no one es-
pecially interested in them as well as to 
the families who eat out, a successful 
restaurant could be established. More 
than this, with the proper food to many 
working people there would be a great 
economic saving to the nation. 
The Designer---Her Place 
One wonders who it is that decides the 
type of clothes that we wear each sea-
son. It is the designer. 
As we know, Paris has been accepted 
as the fashion center of the world in the 
past. But Fifth Avenue in New York 
is becoming more popular than previous-
ly for American styles. 
In some design shops, the owner de-
signs the models. Very seldom do de-
signers do their own sketching. Artists 
are employed to sketch the models which 
the designer has created by draping ma-
terials on a mannikin. Department stor -
es and exclusive shops have designers do 
all their planning of costumes. 
Some designers specialize in certain 
kinds, such as suits, dresses, shoes, coats, 
hats and •tmderwear. It seems that the 
best designers plan a complete costume 
consisting of coat, dress, shoes., hose, hat, 
bag, underwear and other accessories. 
With this method, there is more apt to be 
uniformtiy in a costume. Recent Paris-
ian designers declare that even the un-
derwear must have certain lines, mater-
ials and shades to be in good taste and 
in keeping with the fashions. Well chos-
en and designed underwear gives a bet -
ter effect and makes a dress fit better. 
A designer takes many things into con-
sideration when designing clothes. Color 
is a large item. After it is the color 
scheme which actually "makes" the dress. 
By HELEN DAHL 
On the other hand, the lines of the cos-
tume may be the most important detail. 
Then the color takes the background. 
Often, when we see dresses designed 
and pictured, we will say, "Just imagine 
that on me. I am too short to weat· 
that kind of a dress." Or, one may think 
she is too tall and slender to wear the 
very simple lines that are so much in 
vogue at present. This may be true. The 
designer pictures her models on ideal 
fig>ures, leaving it to the individual to be 
able to select the type that suits her 
figure best. 
No two people have figures and fea-
tures exactly the same. In fact, there 
are thousands of women who are wearing 
the same styles, yet have entirely differ-
ent figures. We wonder how it can be 
done. Here, the idea of different adapta-
tions of styles enters our problem. 
When thinking of perfect proportion in 
dress, we ask ourselves, "What is an 
ideal figure?" It is not measured in in-
ches nor in feet, but is measured in 
heads. 'l'his sounds queer, but after 
studying the following table one will 'Un-
derstand how such a statement can be 
made. 
Measurements : 
Top of head to floor .................... 8 heads 
Top of head to chin .................... 1 head 
Length of neck ............................ 1fa head 
Top of .head to shoulders ............ 1¥3 heads 
Underarm to waistline ................ 1 head 
Top of head to bust line ............ 2Ya heads 
'l'op of head to waistline ............ 3 heads 
Top of head to hips ................... .4 heads 
Top of head to knees ................ 6 heads 
Bottom of knees to floor ............ 2 heads 
Bust measurement ....................... .4% heads 
Width of hips ................................ 1 'h heads 
Waist to floor .................................. 5~ heads 
w ·rist-¥3 head below hip. 
According to this outline of measure-
ments of the ideal figure, a tall person 
should not be too slender and a short 
person should not be too stout. This em-
phasizes both extremes. 
The designer m'llst · have an active im-
agination. She must be able to visualize 
her ideas in reality. 'rhen, too, she must 
always have new ideas, new ways of ar-
ranging and combining c-olors, lines and 
materials. So, after all, we can see that 
not everyone has the ability to be a de-
signer. 
As a vocation for girls designing offers 
many possibilities. The path is long be-
fore a place is assured in the world of 
costume design. There is work in art, in 
designing and practical experience before 
a girl has sufficient background to start 
designing. . 
A successful designer if:J.as untold fame 
and wealth ahead of her. Designers 
r.ames stand forth among the ~oremost 
(Continued on page 16) 
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Club Work Is=Glorifying the Iowa Farm Girl 
New Material for Leaders 
Girl's 4-H Club leaders are rejoicing 
these days over all the interesting new 
material that has been printed for their 
use and that which is still coming. Some 
of the lovely new bulletins are "The 4-H 
Club Uniform," "The 4-H Bread Primer," 
"Nutrition Primer" and "The 4-H Busi-
ness Primer." The latter, compiled by 
Mrs. Edith Barker of the State Club De-
partment, is a very complete and clearlv 
written primer on Parliamentary Law. 
Every club president and secretary par-
ticularly will find this new bulletin indis-
pensable and the members will find it an 
interesting and valuable source of infor-
mation on parliamentary procedure . 
•Club members in all projects will have . 
interesting new record books this year. 
The "Initiation Ceremony" has been re-
vised so that it is lovelier than e,·e-. You 
"\\ill also enjoy the changes and additions 
made to the Music Memory Book. And 
last but not by any means least are some 
new and original plays by club girls and 
leaders from all over the state. If you 
have an original stunt won't you send it 
in to the Club Department at Ames so 
that we can read it? And your play may 
then be added to the available list of 
"good stunts for girls' clubs." 
Champion Demonstration Team 
Ruth Holt and Rachel Baker of Cerro 
Gordo County the state champion demon-
stration team in clothing for 1925 are 
making a splendid record on reaching a 
large number of people thru their demon-
stration. At the present they have given 
their demonstration, "Getting Acquainted 
with the Cloth Family" to the following 
organizations: 
Organization Place No. 
present 
P. T. Ass'n., Clear Lake High School....100 
P . T. Ass'n., Ventura High School ........ 150 
Fall Festival, Clear Lake ....................... .400 
Farm Bureau, Daugherty .................. ...... 150 
Cerro Gordo County Annual Farm 
Bureau meeting, Mason Clty .......... 500 
Rotary Club, Mason City ........................ 80 
Farmers' Institute, Da'Ugherty ............ 250 
Retail Merchant's Ass'n., Mason City 350 
Farm Bureau, Clear Lake Townshlp .... 175 
Club Members' Home ............................ 25 
Farm Bureau, Thornton Township ........ 175 
Total attendance .................... .... .... 2355 
4-H Club Newspapers 
There are now three regular Girls' 4-H 
County Club newspapers In the state. The 
"Kossuth Bubbler' 'is published by the 
club girls o'f Kossuth County every six 
weeks, and the "4-H Echoes" is edited by 
the club girls of Marshall County. Van 
Bureau County 4-H Club girls edit an at-
tractive and newsy little club paper call-
ed "The 4-H Climber." The first Issue 
came out in February and was full of 
Short Course enth'Uslasm and new plans 
for the coming year. 
4-H Club Banquet, Kossuth County, 
January 30 
A Rainbow Banquet on Sat'Urday, Jan. 
30 was the first county wide banquet ev-
er held in Kossuth County for all 4-H 
club boys and girls. 
A Pot of Gold at the End of the Rain-
bow; symbolizing 4-H Club work as the 
Rainbow leading to the Pot of Gold, or 
the reward of club work to the nation, 
community and home-formed the center 
pieces of the six large tables. At each 
club girl's plate was a paper miniature 
4-H club girl in uniform-at each club 
boy's plate was a paper club boy. At 
each plate also was a menu and toast 
program in a colored folder. The folders 
carried oot the colors of the rainbow. 
Two hundred four (204) 4-H club boys 
and girls attended this county wide ban-
quet, and 14 different clubs were repre-
sented. The largest group of club folks 
came from Buffalo township. This num-
ber being 42. The total number of miles 
traveled by the clubbers was 7,458. 
Following an elaborate banquet, Mrs. 
Dittmer, county club chairman as toast-
mistress introd'Uced the speakers, among 
whom was Mr. F . P . Reed of the club de-
partment who gave a fine talk on "Club 
Work in Practice." The formal program 
was followed by one more informal. A 
number of "take offs" on the Junior Short 
Course were given by different club mem-
bers. "Mrs. Coan's Radio Talk" by Mer-
cedes Sartor, a club girl, was a feature of 
the fun part of the program. "The Com-
munity Yawn" led by Catherine Downs, 
another club girl, resulted in more fun. 
A photographer had to come from Win-
nebago, Minn., to take the picture so tbat 
the first banquet in Kossuth County could 
be held in the memory of all club folks. 
Miss Marie Plath, home demonstration 
agent in Kossuth County is doing a splen-
did piece of Girls' Club work. Much of 
the credit for the success of this clever 
and beautiful banquet Is due her. 
Increasing the Farm Bureau Membership 
Howard Coonty Farm Bureau is giving 
$1.00 to every 4-H club girl for each farm 
bureau membership she turns in. This 
plan ought to accomplish good results in 
two directions-first increasing the Coun-
ty Farm Brueau membership and second 
swelling the local club treasury. 
State Fair Entertainment 
Mr. L. B. Coddington, secretary of the 
Winnebago county fair and president of 
the Farm Bureau of that coonty, attend-
ed the county-wide organization training 
school for club leaders in Thompson on 
Feb. 23. Mr. Coddington made the Inter-
esting announcement that the fair board 
was inviting the 4-H Girls' Clubs of the 
county to take charge of one evening's 
entertainment in front of the grandstand 
during the county fair. The leaders and 
county club committee plan to have a 
meeting in which to work out the details 
of the entertainment to be given. The 
program will undoubtedly be a pageant, 
in which every club girl in Winnebago 
County will take part. The fair board is 
offering a s'llbstantial premium to the 
girls' organization for this contribution to 
the fair. This is a fine recognition of 
Girls' 4-H Club work on the part of the 
fair board and the leaders and club girls 
are going to work hard to put on a splen-
did entertainment-one that will r eflect 
4-H Club ideals. 
New Contests at the State Fair 
A new feature of the Girls' Club De-
partment at the Iowa State Fair this year 
will be the judging contests in home fur-
nishing. clothing, canning and bread. The 
judging will be done by individuals. Each 
girl will make written placin?:s on the ar_ 
ticles in each class and will give oral 
reasons to the judge. The chief value of 
jud ging contests is that it gives the girl 
a more definite knowledge of her subject 




H ead- --~ 
"All heads are . not sense boxes." 
- French 
Hand-
"·Skill is stronger than strength." 
-D'Utch 
H ealth-
"He who has health has hope and he 
who has hope has everything." 
-Arabian 
Heart-
"I was common clay till ro~es were 
planted in me." 
-Persia\1. 
-----------------
New Home Furnishing Specialist 
Miss Florence Forbes who was gradu-
ated from the Home Economics course at 
Ames in December has accepted tbe posL 
tion of Home Furnishing 4-H Club spe-
cialist in the state office. Miss Forbes is 
the first full-time subject matter special . 
ist that the club department has had . 
Miss Forbes comes to us not as a stran?:-
er, but as a friend, as she is already well 
known over the state for club work she 
has done in Iowa the past four summers. 
'Vinnebago County Farm Bureau bas 
subscribed to the Iowa Homemaker for 
the coming year. 
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With the Iowa State Home Economics Association 
Su ggestions for a B,eginning Class in 
C lothing 
The following unit of work for a cloth-
ing class has been developed by a com-
mittee of the Iowa State Home Econom-
ics Association of which Cora B. Miller 
of Iowa State College is chairman. This 
suggested project is one of the series 
which this committee has worked out in 
response to requests from teachers of 
home economics in Iowa for such help. 
The series have been appearing in the 
Iowa Homemaker since December, 1925. 
The first m eeting of the class in Home 
Making might well be devoted to a dis-
cussion of the things which their mothers 
have to do in the home, leading to a dis-
cussion of what it is best for the class to 
take for their first problem. The teach-
er must know of co'llrse what she thinks 
is advisable for them to start with. Lo-
cal conditions and the personnel of the 
class will help her to determine this. 
It is not difficult to interest girls of the 
seventh and ei!;'hth grade age in foods, 
but it is sometimes difficult to interest 
them in sewing. Advantages may be tak-
en of this natural interest in foods to mo-
tivate a problem in sewing and they may, 
therefore, be led to actually choose to 
hem towels for the laboratory and make 
aprons to wear while cooking. This first 
unit of clothing work should be made as 
short and practical as possible. Usually 
not more than two weeks will be requir-
ed for completing the towels and the 
apron. This first problem should also be 
an inexpensive as possible. The butchers 
type of apron has been found by many to 
satisfy the demands of ease of construc-
tion and of economy. The following unit 
of work has been based on it. 
Circ•llmstances may not always be such 
that it proves advisable to use an apron 
for the first problem in sewing and if not 
this outline might easily be adapted to 
another problem. 
First unit in clothing for the junior 
high school. 
Project: The making of an apron to 
wear in the foods laboratory. 
Obj ect ives 
1. Judgement in the selection of a pat-
tern for a cooking apron. 
2. Judgment in the selection of mater-
ial for a cooking apron. 
3. Ability to estimate amount of ma-
terial needed. 
4. Abililty to recognize a few simple 
apron materials. 
5. Ability to plan the order of process-
es in the making of a simple garment. 
6. Ability to use a pattern which is cut 
for half of a garment. 
7. Ability to m;e the sewing machine as 
follows: 
a. To treadle evenly 
b. To thread top 
c. To start and stop at a given point 
d. To turn a corner 
e. To guide material using presser 
foot as a guide 
f. To recognize correct tension and 
length of stitch 
g. To stay or finish the stitching in 
the most desirable manner. 
8. Ability to crease and stitch hems 
without boasting. 
9. Ability to make and put on a patch 
pocket. 
J 0. Abilitv to sew on tape or ties. 
11. Ability to judge the workmanship on 
the finished garment, 
12. Ability to handle material correctly. 
13. Habit of assuming correct posture 
while sewing at machine and at table. 
Fact M at eriC~ I I nv olved 
1. Names and characteristics of a few 
cotton materials suitable for kitchen 
aprons. 
2. Meaning of cotton, plain weave, dye, 
print, lengthwise, crosswise, fold, sel-
vedge. 
3. Pins should not interfere with cut-
ting. 
4. Position of feet on treadle. 
5. Names of parts of machine( Sewing 
machine by Cook p. Chap. III.) 
6. Position of hands in guiding material 
in machine. 
7. Method of turning hems. 
8. Method of stitching hems. 
9. Method of sewing on tape. 
10. Method of sewing on pocket. 
Suggested Method of Hand I i ng 
1. Have class tell what points they 
would consider in choosing the type oi 
apron to be made, such as: (a) Provide 
sufficient covering for the dress; (b) 
Easy to make, i. e., not involving many 
or difficult processes; (c) Quickly made·; 
(d) Easily laundered; (e) Inexpensive, 
E-tc. After writing these points on the 
board show them several different types 
of aprons and let them meas'l!re them up 
against the standard they have set and 
then decide upon the type which best 
fullfills all the requirements. This type 
of an exercise should help develop judg-
ment. 
2. After deciding upon the type of ap-
ron have children help map out the or-
der of work for the making of the apron. 
It is very important that they should do 
this planning themselves with guidance 
from the teacher. 
3. Have class name as many apron ma-
terials as they know and then compare 
them as to appearance, quality and cost 
before allowing class to buy material. En-
courage as many as possible of the child-
ren to buy their own materials and relate 
their experiences to the class. 
4. Discuss the difference in lengthwise 
and crosswise of the material. Demon-
strate if necessary. 
5. Discuss method of pinning and c'l!t-
ting. Have some child demonstrate and 
class criticise. 
6. Demonstrate the turning and creas-
ing of a hem. Use a flat iron fo r this 
if possible· (see p. 82-Elssentials of Sew-
ing, by Cook). This does away with the 
necessity for basting. 
7. Pupils are now ready, and not until 
now, to learn to use the sewing machine 
for stitching hems. For directions for 
teaching this to children refer to Sewing 
machines by Cook, p. 77-81.) 
Require children to use the names of 
the parts of the machine whenever pos-
sible. 
Help them to set up standards for goorl 
work. Be sure to discuss with them all 
the "teaching points" involved in the 
making of a hem, such as the method of 
staying the ends, stitching as n ear the 
edge as possible, etc. (·See Home Eco-
nomics in American Schools, by Trilling, 
et all Plates I-VI). 
Make practice hems before making 
them on the apron. Towels may be hem-
med also before stitching on the apron, 
in fact, they may form the practice 
pieces. Require sufficient practice to in-
sure good results sQ that no rippin~ will 
have to be done on the apron. Children 
should be allowed to analyze their diffi-
culties and to experiment with the ma-
chine until they have confidence in their 
ability to use it. From practice pieces 
prepare a class standard of machine 
work. An article in the 1925 August num-
ber of the Journal of Home Economics 
gives the form of attainment for 7th and 
other grades for a hem-Refer to this. 
8. Discuss method of putting on pocket. 
H some members of class work more ra-
pidly than others this may be handled 
in groups. Essentials of sewing by Cook 
p. 172. 
9. Class devise a score card to be used 
in scoring aprons. 
District Programs 
Carefully planned programs are charac-
teristic in every district meeting of the 
state Home Economics Association this 
spring. The following schedule has been 
arranged: 
Central District-Des Moines, April 2 
J_,uncheon meeting. 
"A State Wide Home Economics Pro. 
gram," Anna El. Richardson, Dean of 
Home Economics, Iowa State College. 
"Horne Economics Clubs," Faye Mack, 
Dubuque, Iowa. 
Discussion of special problems brought 
in from the field. Leader, Cora B. MiL 
ler, Iowa State College. 
North Central District-Ft. Dodge, Mar. 26 
Leader-J'llne Crow 
Horne Economics Round Table-"Find-
ing Problems to be Used in the 
Teaching of Horne Economics," Re-
gina J. Friant, Iowa •State College. 
Northeast District-Waterloo, April 1-2. 
Leader-Geneva Renner 
April 1-"Home Economics Objectives" 
Marcia E. Turner, Iowa State College. 
April 2- "Finding Problems to be Used 
in the Teaching of Home Economics" 
Marcia E. Turner. 
Southeast District-Ottumwa, April 2 
Leader-Elizabeth Lamb 
"Recent Developments in our Dietetic 
Knowledge with Practical Applica-
tions," Mabel P. Nelson, Ph. D., Iowa 
State College. 
Northwest District-Sioux City, Mar. 26 
Leader-Minnie Opfer 
"Traits," Mr. W. H. Lancelot, Iowa 
•S tate College. 
"Organization of Home Economics 
Clubs in High Schools ," Gladys Mc-
Cord, chairman of extension work of 
the Iowa State Home Economics As-
sociation. 
"Textiles," Miss Morton, University of 
Nebraska. 
"Practical Housekeeping as Carried on 
in the Junior High Schools of Sioux 
City," Caroline Kreige, Sioux City. 
Southwest District-Council Bluffs, April 
1 or 2 
Leader-Fern Stover, state supervisor 
of Horne Economics. 
lluncheon meeting. 
Mary Shellenberger, H. Ec. '21, is in-
structor in Clothing at Michigan •State 
College. Her address is Campus Hotel, 
East Lansing, Mich. 
Margaret R'llth Wallace, H. Ec. '08, is 
living at 710-3rd Ave., Mendota, Ill. She 
is teaching and completing a year of 
graduate work in the chemisty of food 
and nutrition at the University of Chi-
ca~o. 
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THE NEW HOME ECONOMICS BUILDING 
The partitions are down-the halls are free from 
rubbish and yes, even the east steps of the old part 
have come into their own again. For wer.e not girls 
seen sitting on said steps making out schedules during 
registration? The beautiful new building is practic-
ally finished and the fixtures are being installed. It 
is entirely possible that by the time you receive your 
next issue of the Homemaker the building will be in 
use. I'm not going to divulge all its secrets, but rather 
just .enough to arouse your curiosities to the extent 
that you will come to see for yourself in June. 
The building is on the north side of the campus be-
tween Old Agricultural Hall and Margaret Hall, fac-
ing the central campus. It is built of white stone 
similar to that used in Agricultural and Central Halls. 
By refacing the old bu'ilding has been incorporated 
into the new building as the west wing. 
To me the central part of the building holds fascina-
tions second only to the castle of a king. You enter 
the building thru a lovely portal into wide, spacious 
halls. Di1:1ectly ahead from the entrance are the doors 
to the auditorium, which will seat 700 people. It 
is built with a balcony across the back, which gives 
added seating capacity and affords a means for clos-
ing off the back part of the room, to be used for small-
er group meetings. Along this back wall is a lovely 
fireplace, which lends a home-like atmosphere. Of 
course, an important part of an auditorium is the 
stage-what a beautiful one this one is-hard wood, 
well polished floor-not the slightest possibility for a 
gay, fantastic dancer to trip in the rent of a well worn 
carpet-equipment for getting various lighting ef-
fects and last, but not least, this stage is easily acces-
sible for bringing and placing stage settings. For-
tunate indeed will be the producers of Home Econom-
ics Vodvils in the years to come. This room has been 
named Dean Katherine McKay Auditorium for the 
Dean of Home Economics who had the first dream for 
the new building at Iowa State College. 
And what is above-and what below the auditorium. 
The r.ealm above is equally charming and is presided 
over by Miss Joanna Hansen and her corps of art-
ists. This floor consists of a group of reaJ artists' 
studios built around an open court to give a great deal 
of light, where "artists in the making" may work on 
warm days. Included among these studios is one es-
pecially built :f'or the house planning classes, where 
small rooms may be closed off and furnished, produc-
ing a real room. 
On the ground floor is a charming tea room accom-
modating 100 people. It too has a dear little fire-
place, which extends a hearty welcome to all who 
come. The tea room has a well equipped kitchen, 
giving the girls introduction into the life of a large 
institutional kitchen. 
I'll not tell you mor.e, but bid you come and see for 
yourself. 
GROWTH 
Father Time has once more reminded us that al,n-
other year is spent and that new life must carry on-
such is the course of events. Each circle of the hands 
on the clock of time brings with it new ideas, new 
hopes, new aspirations, new resolutions and new thot 
~n and on growth continues until out of experience 
a fine, useful product evolves-which its parents are 
proud to acknowledge. 
A proud possessor it was who read the first proof 
for the first copy of her child-"The Iowa Home-
maker." It had been a hard time getting into shape 
for a first proof-first the idea, the growth of the idea 
in the minds of other people, the organization, the 
gathering of the material-finally proof and last of all 
the first copy-actual print on paper of a magazine 
which was to grow in size, magnitude and circulation. 
Each new editor as she was chosen has cared for the 
child. nuturing and pampering as the occasion de-
manded. Sometimes the child responded and produced 
-other times it seemed so doubtful. 
By careful direction, financial obstacles hav.e been 
surmounted until now it is a self-sustaining child find-
ing its way into many states and several foreign 
countries. 
The staff of 1925-26 are giving their last active 
services to the magazine which has come to be such a · 
part of their living and a little sadness creeps into 
their hearts as they bid "adieu"-
We, the staff of 1925-26, are entrusting our charge 
to hands w.ell capable and willing to help it to realize 
many of the dreams of its founders. 
The new guides for the growth of the Iowa Home-
maker are: Editor, Thirza Hull; Business Manager, 
Alice Gould; Circulation Manager, Gladys Parker. 
IT TELLS 
It ain't the guns nor armament, 
Nor funds that they can pay, 
But the close cooperation, 
That makes them win the day. 
It isn't the individual, 
Nor the army as a whole, 
But the everlasting teamwork 
Of every bloomin' soul. 
-Kipling. 
THE HOME FIRE 
The home fire's a lazy fire 
And wood it should be, 
And the thoughts said about it 
Begin with we. 
- Orrick Johns. 
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Who's There and Where 
Mrs. Demarest Writes of Her Trip 
Around the World 
Feb. 10, 1926 
Dear Editors of the Homemaker: 
We have come to a short pause in our 
travels around the world and it gives me 
the opportunity I've been wanting to 
share with you some of the delightful ex-
periences. 
Before sailing from San Francisco we 
spent a week in Southern California 
which I had never seen. We didn't stay 
long enough anywhere for me to find the 
Ames girls though I did have a lovely vis-
it. with an Iowa friend from Ackley. 
I must say that the Pacific is an al-
most interminable ocean! Except for one 
beautiful day in Honolulu we were three 
weeks reaching Japan. Our stay was 
thoroly enjoyable and was somewhat 
longer than we expected because we were 
unable to go to Peking. I had two or three 
chances to 1catch a glimpse of Home Eco-
nomics as it is done in Japanese schools 
and colleges. In Kobe we saw Miss Fields 
and admired more than ever her devo-
to her work and her success. Thru the 
kindness of another 'friend I visited an 
apartment house in Tokyo which is being 
built and managed by two Japanese wo-
men who studied at Columbia. They 
have very high ideals and are hoping to 
teach modern methods of Institutional 
Management to a {selected group of stu-
dents. It was a great disappointment to 
us not to go to Peking, one of the most 
fascinating of oriental cities. In Shang-
hai ·and Hongkong we saw enough to 
make us wish to know China very much 
better. The addresses I had of Ames 
Chinese friends were all in cities which 
we · were 'Unable to reach. We spent 
Christmas Eve and part of Christmas Day 
in Manila and then came on to Singapore. 
That was the first sight of real tropics 
and I am ashamed to admit to what ex-
tent my imagination had been filled with 
terrors of all sorts! All the wild animals 
we have seen have been in cages but the 
"true stories" you hear strike terror to 
the inhabitant of a God-fearing city like 
Montclair, New Jersey. We thought 
Malaya and Burma very interesting in-
deed but we had saved the most time for 
India. We have spent a month or so 
traveling thru the principal cities. From 
Calcutta we took a very hard trip 
up to Darjeeling near the Himalayas and 
had a gorgeous view of the "Top of the 
World." It was well worth the trouble. 
In fact we shall soon forget all the dh-
comforts of travel (and they are many) 
and remember only the quaint and won-
derful things we have seen. India is of 
C"urse baffling to say the least. I imagine 
the ones who stay the longest know the 
least about it! I s'Uppose the great dis-
advantage of seeing even with ignorant 
and uncomprehending eyes. is that you 
can go home and read with much more 
understanding. Each city has its own 
charms- Benares the sacred city on the 
By CLEO FITZSIMMONS 
Ganges, gave us the never-to-be-forgotten 
picture of Hindu piety and devotion. 
Agra, of course, seems to be the climax, 
for nothing else in the world has the per-
fection of the Taj. Way down deep in 
your heart you fear disappointment. But 
everyone's experience seems to be the 
same-you know at once that as Miss 
Hansen would say, "Balance and rythm 
and 'Unity and symmetry and proportion 
are all found there in perfection." Then 
of course we went to Delhi, the capital 
and were present at one meeting or the 
Council of Princes, who confer with the 
Viceroy annually. We heard part of the 
report of the Maharajah who represents 
India at the League of Nations. After 
spending several days at Udarpur, one of 
the most beautiful spots in India we came 
to Bombay and Madras. In Madras we 
were delighted to see Dr. Gowda an old 
Cosmopolitan Club friend, ~vho has re-
turned to India to use his really exten-
sive knowledge of agricultural methods. 
He has a sugar cane plantation of his 
own with the market for s'Ugar at his own 
door. I must not forget to mention tihe 
organization which holds "Baby Week" 
all over India. You can hardly imagine 
the need there is for all such work. We 
shall soon be sailing for Egypt and a 
short trip in Palestine and then Home, 
with a great big capital H. Just before 
sailing we shall motor across the Riveria. 
Doesn't that sound entrancing? 
Wifu all good wishes. 
Sincerely, 
Eda Lord Demarest. 
Miss Anna E . Richardson, dean of 
Home Economics at Iowa State College, 
announces six fellowships which are 
available at Iowa State College in the fol-
lowing departments of the Home Eco-
nomics Division: Applied Art, Foods and 
Nutrition, Household Administration, 
Textiles and Clothing, Instit'Utional Man-
agement and Vocational Education. 
These fellowships carry with them the 
stipend of $60.00 per month or $540.00 for 
nine months and they require about half 
time teaching service. They are award-
ed on the basis of merit, particularly 
scholarship achievement. 
Applications should be filed before 
April 15. Blanks for same can be se-
cured by writing directly to Miss Rich-
ardson. 
Edna Willard, H. Ec. '24, is an instruc-
tor in sewing at Abraham Lincoln high 
school at Council Bluffs, Ia. Her ad-
dress is 207 Carson Ave. 
Emily Huntting, H. Ec. '19, is living at 
218 Newbury tSt., Boston, Mass. She is 
attending Prince School of Education for 
Store Service and working for her M. S. 
degree from Simmons College. 
Fern Carl, H. Ec. '18, is a home demon-
stration agent at Elkins, West Virginia. 
Dorothy Proctor, H. Ec. '22, who receiv-
ed her l'vi. S. degree from Iowa State Col-
lege in 1924 is spending her second year 
as instructor in foods at Stephens Col-
lege, Columbia, Mo. 
Sue C. BI'Undell, H. Ec. '22, ~ ..... o is 
teaching Clothing and Dress Design at 
Oklahoma, served as one of a committee, 
of three of the Related Arts •Section of 
the American Home Economics Associa-
tion in compiling "Art in Home Econom-
ics," a biblographical book which wad 
published recently by the University of 
Chicago Press. 
La Verne McGoon, H. Ec. '21, has spent 
three years as dietetian at Pasadena Hos-
pital, Pasadena, Calif. She writes, "We 
serve 1680 meals a day, which keeps me 
busy." 
"Overseeing a professional style show, 
and costuming a three act musical co-
medy took my spare time last semester," 
Alice E. Davis, H. Ec. '24, said in a recent 
letter received in the Home Economics 
Division of Iowa State College. Miss Da-
vis is a Clothing instructor at Cherokee, 
Iowa. 
Emma Fern Thornwall, H. Ec. '23, is a 
dietitian at Mount Sinai Hospital, Fifth 
Avenue and One Hundredth St., New 
York City. 
Ava L. Johnson, is an instructor in the 
Pratt Institute, Brooklyn, N. Y. She was 
recently listed with the charter members 
of the Women in Science ,national fra-
ternity. 
M. Estella Ellis, H. Ec. '17, whose per-
manent address is South Bend Ind., 
Main Apts. 45, is teaching Household Art 
and doing graduate work at the Univer-
sity of Chicago. 
Onica Prall, H. Ec. '25, is teaching 
Home Economics at Adrian, Minn. 
Marie Van Cleve, H. Ec. '23, whose ad-
dress is 107 Crescent Drive, Shenandoah, 
Iowa, is teaching Home Economics in the 
Ssenandoah school. She writes, "As a 
vacation from teaching, I managed the 
dining room at a resort hotel in Estes 
Park, Colo., last summer." 
Nellie V. Spenseley, H. Ec. '22, is a 
home demonstration agent and has head-
quarters at St. Charlesville, Ohio. She 
is spending her fiftih year in 'University 
extension work in Belmont County. 
Dee Himmel, Ex.'27, who is now Mrs. 
Frank Brown ,is residing at El Monte, 
Calif. 
Ella Emily Larson, H. Ec. '24, is a 
dietitian in YO'Ungstown Hospital, Youngs-
town, Ohio. 
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Marketing as a Business Proposition 
By RUETTA DAY BLINKS 
Assistant Professor of Home Economics. 
Ab.omemaker with the permanent idea in view of "making a home happy" 
will need to be versed along se>-
eral lines to make this vocation success-
ful. A housewife who tries to feed her 
family on a highly nUJtritive diet and yet 
on an economic basis will necessarily 
need a knowledge of marketing. We take 
it for granted that most housewives can 
passably prepare a meal, but can they 
economically purchase the food needed? 
Marketing is extensive eno+ugh as a vo-
cation in itself. -Market problems are 
studied by marketing experts as their vo. 
cations. The person who buys the food 
for the Foods and Nutrtiion Department 
at Iowa State College must need have a 
knowledge of marketing. 
But marketing for the housewife. Just 
what does the homemaker need to know 
about the problems of marketing? Mrs. 
Ruetta Day Blinks, instructor in Food 
Marketing at Iowa State College, has 
written this article as a guide to the 
homemaker. 
Food marketing is a much bigger sub-
ject than I can cover in the space allotted 
to me. Marketing changes the subject 
of buying into a broader field of study, 
bringing in the economic forces back of 
the local grocery store, the sources of 
foods,. the agencies responsible for bring-
ing such a wide variety within our reach, 
the many services performed for us, and 
the housewife's place in the whole great 
scheme. 
Food buying is more food selection af-
ter these many products have been pro-
duced, manufactured, advertised, grader!, 
transported, stored in cold storage or 
otherwise, conforming to the standard set 
by the federal or state legislative depart-
ments and at las,t placed on the shelf or 
in the show case of our corner grocery 
in millions of different small packages or 
containers. 
It has been said somewhere "Give the 
women the marketing facts and they will 
do the rest." "We don't want you men to 
preach to us. We must work it oot our-
selves. Tell us where to get the infor-
mation that we need and how to use it. 
We shall then do our part to straighten 
out this marketing confusion." 
The changes in ,the home during the 
last few years have made our problems 
much different. Elven when I went to 
college we were studying how to make or 
produce as we say, the bread, the ice 
cream, the canning, or even the baking 
powder-, but today we stress these thin~gs 
so much less because these indusrt:ries are 
going o>ut of the home with the factory, 
so our business is much more to be able 
to select more wisely what is ready to eat 
from the grocery, the bakery, and the 
dairy. For this duty we need to acquire 
facts about every food material on the 
market- facts of where to buy, when to 
buy, how much and in what form, what 
grade is best suited to our needs, its nu-
tr~tive value and last but the most impor . 
tant problem, that the woman with the 
market basket encounters, is one of pricP. 
The housewife makes most of her food 
p>urchases in the grocery store and the 
meat market and for .the gr eatest econo-
my needs to know relative prices. Then 
she must know how much she can afford 
to spend. And how is she to know this? 
In spending for food we do have some 
figures which will guide us in a general 
way. We know that we can not expect 
to buy food for any individual for less 
than forty-one cents per day and tha.t is 
the plain uncooked food, no service, pro-
fit, rental time or fuel are included in 
providing it. We can not safely say we 
should use a percent of our income, be-
cause incomes vary so. Those with big 
incomes could not possibly eat the per-
cent say, 30 percent; ~t might be expend-
ed in elaborate service, very elaborate 
food, but I mean the kind of food we .need 
to no'Llrish our bodies and keep us in 
health. Also the very meager ,small in-
come needs perhaps more than this figure 
of 30 percent to really provide the neces-
sary food. However, with the knowledge 
of prices of foods on the market we can 
more safely give the low figures of forty-
one cents per person with careful selec-
tion. We could buy enough food to feed 
one family for a day. This figure is an 
average figure taken from a study of 
family expenditures from different parts 
of the country. 
Then how do we use this money to pur-
chase foods considering the nu,tritional 
needs? Here again we have a general 
guide which Dr. Sherman has given us. 
For the present in the ltght of fig'Ures we 
have, it is practical to use this grouping: 
0) Fruits and vegetables. (2) Milk, (3) 
Meat. fish, poultry, cheese, eggs. ( 4) Cer. 
eals, grains, breads. (5) Sugars, fats, .un-
classified foods. For each of thesP five 
groups allow about 1-5 or 20 percent of 
your food money. One may use the sim-
plest suggestions for dividing the food 
money sue has·: (1) Buy milk first, a 
quart for every child and a pint for ev-
er y adult. (2) Buy fl"uits and vegetables, 
spending as much for these as you do for 
meat or fish. (3) Buy meat, fish, but 
spend no more for them than for vege-
tables and fruit combined. Do not spend 
any more for these foods than you do for 
milk until you have bought the above 
milk allowance. ( 4) Buy fats, butter, in 
argarin, oils and fats allowing between 
1-2 and 7-8 pound a wee·k for every mem-
ber o'f the family over three years of age. 
(5) Buy bread, breakfast cereals, maca-
roni, rice, spending for them from 1-6 to 
1-2 of your money. (6) Other 'Unclassified 
foods are cocoa, tea, coffee, baking pow-
der, vinegar, etc. If the milk bill equals 
the meat bill and you are paying as much 
for fniits and vegetables as you are meat 
- then your other food costs really fall 
quite naturally into their respective 
amounts. We found by studying farm 
family accounts which were from homes 
in this county and adjoning counties that 
the meat bill almost doubled in some cas-
es wher e in most cases it is more than 20 
percent. When we spend so much for 
meat we lessen somewhere else so we 
draw from our milk bill and our fruits 
and vegetables. 
Why do we spend so much for meat? 
Because we like the flavor- it satisfies us 
more than other foods but we must face 
the question squarely and realize it is an 
expensive item in the diet. Its food value 
is e::cellent as far as it goes but we 
must have milk and frui ts and vegetables 
to supplement what meat lacks. So you 
see we do have a food budget which any 
: hous.ewife may easily use and not feel 
burdened with detailed accounts either. 
•So armed with our general knowledge of 
how much we should spend for our family 
and how it should be divided among 
foods, eliminating guess work we shall 
now attack that question of how much 
things should cost or price. 
How does one know her dealer is not 
over--charging her? In some places pric-
es and market data are printed in local 
newspapers. Sometimes wholesale pric-
es are published with no comparison with 
prevailing retail prices. However, the 
housewife may by simple arithmetic de-
termine the cost per pO'Und of potatoes 
that come to the grocer in 150 pound 
sacks at wholesale prices. The retail 
price is the· result of many forces. It is 
primarily the cost of raw food materials 
but added to this are influences, such as 
advertising and competition coupled with 
these, labor costs, freight rates, land 
costs, and our varying food habits. 
One of the most interesting facts about 
marketing is that retail prices change 
less rapidly than wholesale prices. One 
explanation of tbis slow change is that 
consumers, as a class, prefer an unchang. 
ing price. Retailers say that they do not 
move their prices up and down in accord-
ance with the wholesale prices because 
housewives do not understand and do not 
desire such fluctuations. Do not lose faith 
in a retailer whose prices fluctuate with 
wholesale prices, he Is giving you the 
benefit of lower wholesale prices. A con-
siderable number of retailers fix their 
prices sufficiently high so that they do 
not have to vary them with the usual 
wholesale fluctuations. 
The advent of the chain store with its 
policy of flexible prices. especially on na-
tionally advertised goods, has made con. 
sumers acquainted to some extent with 
the phenomonon of the rise and fall of 
prices. It is a common belief that chain 
stores not only give consumers the bene. 
fit of wholesale price changes but that 
their prices are lower than those of Inde-
pendent stores. The latter, however, as. 
sert that chain stores carry certain lead-
ers at cut prices, b'Ut that they more than 
reimburse themselves on other goods 
which ar e not so prominently displaved 
but which most purchasers buy together 
with the cut-price goods. Owing to the 
variety of chain stores, their line of 
goods, and their services it is not pos-
sible to make a general statement that 
would cover conditions in different places. 
For this reason, the housewife must ob-
serve and compare prices for herself. 
Probably butter and eggs are the best 
examples o'f real fluctuations, altho pota-
toes at six cents a pound seems to come 
in tilis class today. 
Prices are usually r eg'Ulated by the 
supnly or demand of commodities. If a 
certain food is sold at a reduced price 
there is some reason. and unless we know 
the reason. we are apt to receive an in. 
ferior product. 
Often we are influenced by the appar-
~>nt co~t rather than the real cost. For 
example we often go great distances to 
(Continued on page 14) 




Paint for Radiators 
Does use of aluminum, gilt or paint 
effect radiation when used to paint radia-
tors. 
Ans. Fuel wasted by improperly paint-
ed raditors. 
In efficient house heating four steps 
are necessary: 
(1) Proper combustion of fuel. 
(2) Getting the heat produced by the 
fuel into the air, water ,or steam in the 
most efficient manner. 
(3) Carrying the steam, air or hot wa-
ter from the furnace or boiler to the place 
where it is to be used with a minimum 
radiation loss. 
( 4) In the case of steam or hot water, 
painting the radiators so that the most 
effective and q"Uickest radiation into th·.' 
air of the room is obtained. 
This fourth point is more importa11t 
than is ordinarily realized, and the alumi-
num and bronze metallic paints frequent-
ly used in radiators are undesirable be-
cause they interfere with radiation of 
heat into the room. This point was re-
cently tested by the United States Bur-
eau of Standards, which reports as fol-
lows: 
"Radiators coated with aluminum paint 
dissipated-that is, delivered into the 
room-only about 80 percent as much 
heat as when coated with zinc oxide, 
green and white enamel, terra cotta,. 
shellac, varnish, etc. From this it appears 
that a gain of 15 or 20 percent in heat 
dissipation into a room may be expected 
by covering the ordinary multi-segmental 
house radiator with a non-metallic paint. 
By non-metallic paint is meant a mate-
rial which does not contain the flakes of 
vure metal, whether aluminum or bronze. 
If the radiatior happens to be coated with 
aluminum paint, which is a good conduc-
tor of heat and hence does not impede 
thermal conduction through the walls of 
the radiator, this non-metallic coating 
need not be black paint. The white lead 
and zinc oxide paints and enamels, the 
chrome colonial pigments, the greenish 
colored oxides, such as chrominum oxide, 
etc., offer a variety of tints for decOI·a-
tive purposes, with greater efficiency in 
heat dissipation." 
* * * 
An Emergency Shelf 
What should be included in an "Emer-
gency Shelf" for a pantry ? 
Ans. What you will include in your 
pantry "Emergency Shelf" will depend on 
your family needs and the number of 
calls yo'U wil !have for it. Of course this 
"shelf" should consist of canned vege-
tables, fruit, jelly, jam and that sort of 
thing ,be~idel? <;anne(l fish and canned 
chicken if it is not too expensive. Can-
ned soups are also a great assistance 
* * * Mineral Content of Food 
have been doing some work on the 
mineral requirements of the body and the 
relative mineral content of food. I am 
now looking for material showing the 
mineral constituents of foods and the 
amount in 100 calorie portions of those 
foods. 
Ans. You will find tables in the ap-
pendix of Sherman's textbook "Food and 
Nutrition," also in Mary Schwartz Rose's 
"Laboratory Textbook for Dietitians," 
giving the mineral content per hundred 
calories of different foods. Both of these 
books also contain tables giving the per-
centage composition of the ash of foods, 
so that if you wish to work out the 
amount of food wil.ich will give one-tenth 
of a person's daily calories, you can .do 
so from these tables. 
• * • 
A Substitute for Gesso 
have been unable to find a gesso or 
clay for polychrome work which does not 
crack or chip. What would you suggest? 
Ans. Water cement is the finest sub-
stitute for gesso that I know of. It will 
not crack or chip easily. You can pro-
cure it at almost any drug store. 
* * * Whole Wheat Bread 
Will you please send to me a recipe for 
whole wheat bread? 
Ans. Graham or whole wheat bread : 
1 cake compressed yeast 
1 cup milk, scalded and cooled 
4 tbsp light brown sugar or molasses 
1 cup luke warm water 
2 tbsp melted shortening 
4 c'Ups graham rtour 
1 cup sifted white flour 
1 tsp salt. 
Dissolve yeast and sugar, or molasses, 
in luke warm liquid. Add shortening, then 
flour gradually, or enough to make a 
dough that can be handled, and the sal t. 
Knead thoroly, and be sure to keep dough 
soft. Cover and set aside in a warm 
place to rise for about two hours. 
When double in bulk, turn o·ut on 
kneading board, mould into loaves, anrl 
place in well-greased pans. Cover an.'! 
set to rise again- about one hour, in u 
slower oven than for white bread. This 
recipe makes two loaves. 
* * * 
A Coffee Substitute 
Do you have any information about the 
roasting of barley for a coffee substitute ? 
Ans. There has been no work don e in 
our Experimental Cookery Department on 
the roasting or barley for c·offee, so I 
c Ail 
cannot give you the results of experi-
ments. I remember that my grandmother 
used to roast barley and use it for coffee. 
She put it in a pan in the oven and t'Urn-
ed the barley frequently with a spoon un-
til it was a nice even brown, the color of 
coffee. When the barley was needed it 
was ground in a regular coffee grinder 
and made much the same as regular cof-
fee. I used to like it very much and 
think that such a process would prove 
satisfactory. 
* * * 
Remodeling the Home 
We are remodeling an old home and 
would appreciate very much any litera-
ture or information you can give us on 
the subject. 
Ans. In finishing the wookwork; it is 
desirable not to use the Golden Oak or 
the Natural color. If you have birch or 
pine woodwork, ivory or gray enamel is 
very nice, and the walls could also be 
ivory. These furnish not only a nice 
background, but one warm in tone and 
harmonizes with almost anything that you 
would desire to put in the room. 
I believe the following books will be 
helpful: 
Holloway, Edward Stratton: "Practical 
Book of Furnishing the Small House and 
Apartment," Philadelphia; J. B. Lippin-
cott Co. 1922. $6.50. 
Jacka way, Bernard: "The Principles of 
Interior Decoration." New Y·ork. The 
MacMillan Co., 1922. $2.50. 
Kellogg, Alice M.: "Home Furnishings, 
Practical and Artistic," New York. Frede-
rick A. Stokes Co., 1924. $2.00. 
Will you please send me some menus 
for luncheons. I want this material to 
use in a demonstration for club women. 
Ans. I am s'Uggesting several menus: 
(1) Tomato Bouillon, Croutons, Chick-
en a-la-King in patty shells, Buttered 
String Beans. Mashed Potatoes, Hot 
Rolls, Jelly or jam, Relish. A sweet fruit 
salad may be used in stead or dessert. 
Coffee. 
(2) Fruit Cocktail, Chicken Croquette&, 
Escalloped Potatoes, Buttered Carrots 
a nd Peas, Hot Rolls, Geltain Salad or a 
vegetable salad with mayonnaise, Pine-
apple Bavarian Cream, ·Sponge or Angel 
Food Cake, Coffee. 
(3) Chicken Timbales or Soufle, Cream-
Potatoes, Buttered Asparagas, Hot Rolls, 
Jam or Jelly, Fruit Salad or Head Lettuce 
with 1000 Island Dressing, Bread and But-
ter Sandwiches, It;:~ Qream or Sherbet, 
Cake, Coffee. · 
ARE YOU FURNISHING YOUR HOME? 
DON'T you just love to look in furni-ture catalogs, pamphlets and maga-
zines and imagine yourself in one 
of those lovely livable rooms that you 
see pictured? And isn't it even more 
fun when you look into your budget and 
discover that you can really have a room 
in your own home that is jus<t as homey 
as the ones in the pictures? 
Unlike a dress or a hat, you cannot af-
ford to buy new furniture every season. 
But you can afford to make a few changes 
so that your rooms will not become mon-
otonous. You can change the positions 
of different pieces of furniture. Elec-
tricians say that even this is unnecessary 
as one can obtain the same result by 
changing the lighting of the room; that 
is, by using globes of different colors. It 
is an interesting experiment and often 
you will find it a great help. 
If you are furnishing a new home, your 
problem is much more difficult. However, 
it is made simpler by going to several 
furniture stores to obtain prices in order 
to get an idea of the average cost of fur-
nishing each room. specially if you are 
limited as to the amount of money you 
can spend on furnishings, this is import-
ant. 
Let us start with the kitchen. First, 
list the things that are necessary in your 
equipment. A range usually comes to 
your mind first. Some practical ranges 
are made in gas and coal combinations. 
They are easily cleaned and regulated. 
The cost of such a range would probably 
range from $125 to $150, depending upon 
size, appearance and quality. Good gas 
ranges can be purchased for $40.00. If 
your home is modern, it would likely have 
built-in cabinets. If not, you can get well 
built cabinets for $60.00. A small work-
ing tabel is essential, as well as a stool. 
The two can be bought reasonably at 
$6.00. You can buy them unfinished and 
paint them any color you wish. An ice-
box, or refrigerator, is practical and you 
can buy any style, either top or side icing. 
The side-icing type seems to be the most 
practical, as manufacturers put out more 
of them. A refrigerator of medium size 
for the average family woula" cost about 
$60.00. You can buy movable units with 
adjustable shelves and racks for storage 
of supplies and utensils. The unit is con-
venient as you can use it as a broom unit 
to hold brooms, vacuum and cleaning-
day necessities. 
Everyone finds it difficult to furnish a 
dining room in the late designs and still 
have individuality. One has to select the 
dining room suite with much care as it is 
so easy to have furniture that is too 
heavy and extreme in design for the aver-
age house. You can get a good looking 
eight piece suite, including table, buffet, 
two host chairs and four diners at about 
$135. This would not be an elaborate 
suite, but one of simple design and of 
walnut. You can get an attractive, yet 
durable rug for your dining room for ap-
proximately $100. With some other ac-
cessories, the total cost of your dining 
room furnishings would range from $250 
to $280. This is not an elaborate dining 
room suite, but one that is simple and in 
good taste for the average home. 
Your living room is the room in which 
you can express your personality more 
than in any other. If you like antique 
furniture, you will find it hard to get a 
good collection on a very limited sum of 
money. As a rule, ant:ques q,re rar ancl 
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most of the _pieces that one sees in the 
furniture stores are not genuine. Good 
looking two-piece overstuffed suites in 
mohair can be bought for approximately 
$175. Windsor chairs are good to bal-
ance the set. If your room is small, you 
can probably attain better results by not 
having a davenport. A love chair is in 
good taste and much lighter than a dav-
enport. These can be bought reason-
ably, for $75 to $100, depending upon the 
quality of wood and of the upholstering. 
If you have a fireplace, it is much easier 
to make your room livable, because of the 
atmosphere that it creates. Gate-leg 
tables are convenient and can be bought 
in almost any style. They range in price 
from $15 to $45. For the average home, a 
table of wood to match the suite and of 
medium weight is good; the cost would 
be about $30. Nest tables are becoming 
more popular each day and are very con-
venient. They add a homey touch to 
your room. The average cost of them is 
$35. A bridge lamp seems almost a ne-
cessity in every home now. The lamps 
with metal frames are good; when they 
have shades of georgette with clever col-
or schemes, their price is from $3.50 to 
$27, depending upon design and materials. 
You can buy the standard and make the 
shade much more cheaply and besides 
add a touch of individuality. Your rug 
is a big item in the living room, par-
tially because of the attractive or detrac-
tive results and partially because of the 
expense. The rug is a background and 
is to be of such shades and of materials 
as to be not immediately noticeable. Wil-
ton rugs are the best known rugs of qual-
ity. They are, of course, more expensive 
than most rugs, but they are practical. 
In a 9 ft. by 12 ft. size, the price would 
be from $100 to $150. Including drapes, 
pictures and smaller articles. your living 
room furniture would cost from $375 to 
$400. 
Your bed room furnishings are import-
ant, but you will find that they are less 
expensive. If you like walnut or ivory 
finished suites, you will find that a four-
piece suite, including a bed, a princess 
dresser with a bench, and a chiffonier, 
would cost from $130 to $175. Often, you 
like to express your own personality in 
your bedrooms. You can buy furniture 
at a second-hand store and refinish it 
with good results. Crocheted rugs of 
rags are good in informal settings. One 
can hardly make a correct estimate of the 
cost of furnishing a bedroom, as it de· 
pends so largely upon personal choicro 
and there is such a wide range in priceF 
This is only a rough estimate of fur-
nishings for the average home. In a house 
of seven or eight rooms, approximately 
$1,700 would be spent in complete furnish-
ings. This would include kitchen, dining-
room, living-room, bath-room, two bed-
11 
rooms and a solarium. Maybe these few 
suggestions will help you and give an 
idea of the cost of furnishing your home 
in good taste with a limited sum of 
money. There will be additions or sub-
tractions made in your individual home, 
but these suggestions may be of use. 
HEDRICK'S 
CAMPUS TOGGERY 
Young Men's Furnishings 
Campustown I ~-------------------------~ 
The standards which have been 
maintained in the Crane mills 
for over a century are fulfilled 
m the many styles of 
Crane's 
Writing Papers 
which we carry. They are 
correct and in good taste for 
every use tn social cor-
·espondence. 
"Style 
is a greater soda! asset than 






Courtesy Service Quality 
Mallory's Luncheonette 
Let us help you plant your picnic lunches. 
I 
I 
Phone 1534-W We Deliver 2500 Lincoln Way 
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Fla t Crepe 
in ev ery conceivable 
Pure dye with-
article of loading. 
40 in. wide. 
shade. 
out a p 




Opp osite Campus 
E TER since you first hung your stock-ings before the glowing fire and 
went up to bed excitedly confident 
that Santa Claus would come down the 
chimney before morning, bringing a doll 
and a red sled, the fireplace has been a 
symbol of comfort and happiness. Some 
of us have grown up from Santa Claus, 
but the good cheer, hospitality and ro-
Students 
should be equipped with 
NORMAL vision as well as 
with BOOKS when they en-
ter school. That is our busi-
ness exactly: making the vi-
sion normal. 
Dr. F. E. Robinson 
I 
Exclusive Optometrist 
Over the Gift Shop 
Ames, Iowa 
------------------~ 
The Eyes May Have It 
in choosing footwear, 
but in the Red Cross 
Shoe the foot has equal 
pleasure in the selec~ 
tion. 
All eyes-but no ''No's'' 
······----------· .. ·--~ 




Photographs and Frames 
The G. T. Hart Studio 
- ·-··-· ... 
mance have become as much a part of 
the fireplace as the bricks or the tiles 
themselves. 
The fire is a necessary part of the fire-
place, too. Perhaps you have known 
fireplaces that were the despair of their 
owners. They would · like so much to 
have a cheerful fire, but somehow (per-
haps John didn't understand fireplaces 
very well) the smoke would always come 
pouring out into the room, throwing ev-
eryone into spasms of coughing. 
The smoke in the room was the result 
of an improperly constructed chimney. 
Perhaps the fireplace opening had not 
been made deep enough, or a flue had not 
been made large enough. In any case, 
be certain when you are building that you 
have a reliable architect and a good 
mason, men who understand their busi-
ness, and then trust the actual construc-
tion of the chimney to them. 
You will, however, have to decide what 
type of fireplace you want. There are a 
great many types, and you might be 
tempted to choose an extreme style in or-
der to get "something different." But in 
choosing, the most important thing to r e-
member is that your fireplace is to be a 
part of your room and you will probably 
have to live with it for some time. So 
select, carefully, a type which is simple, 
attractive and in harmony with the gen-
eral plan and type of architecture of the 
whole house. 
I-f you were building a log cabin in the 
mountains, you would probably want a 
rugged, strong fireplace built with the 
native boulders. 
For the simple colonial house, you 
would choose a plain white mantel with 
classic mouldings and a single row of 
brick or tiles around the opening. 
In a bungalow, you mig>ht want an 
entire brick fireplace with a very narrow 
mantel shelf or perhaps none at all. 
Each type is suited to its own style of 
house, and each would be equally inap-
propriate if used in one of the other types 
of houses. 
For the most part, you will choose good 
fireplaces of a style suited to your need, 
but some of us seem to lose our virtues 
of simplicity and suitability, and, no 
doubt, influenced to some extent by the 
example of our grandmothers, we find the 
mantel piece a fine shelf for the display 
of bric-a-brac and the pictures of the 
whole family since John was a baby. 
Confusion and pettiness have no right 
to a place at the household shrine. The 
essential principles of simplicity, har-
mony and color must be considered in 
mantel decoration. 
Just how many articles may be used 
on the mantel shelf without losinF: sim-
plicity, it is difficult to say. But it is safe 
to choose one object as the center of in-
terest, using two other similar objects 
such as candle sticks or vases to balance 
the whole. 
A family portrait, large enough to ade-
quately fill the space above the mantel 
piece, will lend a great deal of dignity to 
a room. Tall, sturdy silver candle sticks 
wtih heavy prisms might be very nicely 
used, one on each side of the picture. 
It is more likely that you will want 
something less dignified and more infor-
mal than a mere portrait. Perhaps you 
have a fine old clock that belonged to 
your grandparents. It will be about three 
feet high, with carved pillars and feet, or 
it may be shaped like an old church 
steeple. The lower half of the door has 
ships or birds or flowers painted on the 
glass. It is just the thing for the center 
of your mantel. Then you will use a pair 
of oldfashioned brass or silver candle 
sticks placed one on each side of the 
clock. 
A piece of tapestry as a center panel 
with slender vases on opposite ends of 
the mantel is another possibility. 
A well shaped mirror may be hung 
above the mantel with a bowl of fresh 
flowers, a favorite piece of statuary or a 
decorative vase placed on the mantel 
shelf and reflected in the mirror. 
An ideal over-mantel decoration is a 
decorative painting having an appeal of 
beauty to everyone and of an especial ap-
peal to those who live with it. Some 
people love the mountains and some, the 
sea. Some have a special interest in 
flower arrangement, and still others pre-
fer · landscapes. With a large framed land-
scape as the center of interest, pots of 
trailing English ivy may be used at the 
ends of the mantel shelf. 
There are no rigid rules to follow. You 
can only strive to keep every detail of 
shape, subject and color in harmony with 
the rest of your room. This is not only 
the principle of mantel decoration, but 
also of the whole fireplace grouping. 
You will want andirons for your wood 
fire; an old English grate for your coal 
fire. Tongs, shovel and hearth brush may 
be hung in a wrought iron rack. You 
will need a screen; perhaps only a small 
decorative one to be placed to one side 
when not in use. You will want a deep, 
soft hearth rug, maybe. A footstool might 
be pulled up to the fire on one side. An 
easy chair may be drawn up toward the 
fire. Shelves for books may be Built in 
on one side and a cabinet for the radio 
on the other side. A floor lamp may be 
drawn up to the chair to give light for 
reading. 
The problem is to choose which few of 
these comfort details you want. Sim-
plicity, comfort and good cheer are your 
aims, and you will know what best suits 
your own needs and tastes. 
But let us imagine that we are arrang-
ing our ideal cozy nook around the fire-
place. We wUl for convenience assume 
that we have a radio. The place in the 
illustration which shows a window seat 
might easily be adapted to be used for a 
built in radio. We will light the wood 
fire in our fireplace and draw up a big 
easy chair and a low footstool. The floor 
lamp casts a rosy glow on the radio dials, 
which are turned for us to hear a basket-
ball game at Ames, or dance music from 
W H 0 at Des Moines, or even, perhaps, 
a concert from W J Z, New York. 
The comfort and cheerfulness of the 
fire bring the rest of the family: sister 
with her book, mother with her darning, 
and Dad with his paper. Brother "runs" 
the radio, you see. 
The wind may blow cold outside, but 
the family finds comfort, good cheer and 
fun around the glowing fire. Yes, truly 
the hearth of the home is the heart of 
the home. 
Esther Rebok, H. Ec. '16, is teaching in 
Fairfax high school, Hollywood. Her ad-
dress is 3938 Wilshire Boulevard, Los An-
geles, Calif. 
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- MISS MAUDE CAMPB•ELL 
Miss Maude Campbell, H. Ec. '16, who 
holds the position of assistant textile and 
clothing specialist in the Federal Bur-
eau of Home Ecoonmics at Washington, 
D. C., is another Ames graduate who is 
achieving success along home economic 
lines. 
Dont' miss the 
opening of our 
College Music 




! Music House 
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The .six years following her graduation 
she spent in Iowa, her native state, the 
first three doing high school and grade 
school teaching of home economics in the 
schools at Cresco and Waterloo. During 
the war, she assisted in the organic and 
quantitive chemistry laboratories at Iowa 
State College. At the close of the war, 
she accepted a position in the high school 
school at Medford, Oregon, where she re-
mained for only part of the year, leaving 
to become a teacher in textiles and cloth-
ing in the high school and nigilt school 
at San Bernardino, Calif. She remain-
ed there for three years. 
The school year of 1924-25 she spent 
at Iowa .State College studying for her 
master's degree. She majored in textiles 
and clothing and minored in education 
and applied art, receiving her degree in 
June, 1925. In Sept. 1925, she was ap-
pointed to the position which she now 
holds. 
L--------------------·····-! 
SJnce her graduation from Iowa State, 
three of her summers have ben spent at 
Columbia University, Chicago University 
and Iowa State College. Seven sum-
mers have been spent in traveling. She 
regards the summer of 1924 which she 
spent in the Hawaiian Islands as the 
most interesting of all her vacations. 
Mildred Searles, H. Ec. '21, is a teacher 
of high school Home Economics at Oel-
wein, Iowa. Her address is 133 First 
Ave., East Oelwein. She is planning to 
attend summer school at Iowa State this 
summer. 
The work of Myrne L. Hendry, H. Ec. 
'24, who is teaching Home Economics at 
Pringhar, Ia., includes serving hot lunch-
es to about 60 students each day. 
, ____________________ _ 
SIIOES 
New Styles in 
Ladies' Walkover Pumps 
HOSE 
Rollins and Allen "A's" 
. Chiffons-all silk to the top 
-$.99 to $2.00 a pair. 
TRUEBLOOD'S 
SHOE SHOP 
2544 Lincoln Way 
STUDENTS 
We sell 
Buy a Keyless Padlock for 75c 
scissors, tracing wheels, alarm clocks and many 
articles you will need during the Spring Quarter. 
other l Call 389-We Deliver. 
_____________ A __ .H_._H_A_G __E_N __ H_n_w_E_. ___________ ~ 
See our line of 
Tennis and All Sporting Goods. 
Ladies' Hose--All Colors. 
GUS MARTIN 
Phone 705 314 Main 
~---------------------------- ------·-------------------------~ 






Don't fail to stop at 1 
our Soda Fountains. I 
We have installed a new one at 








. .r ~.PARTMIIHT ITOR •• 
231 Main St., Ames, Iowa 
THE BUY TO 
SATISFY 
The greatest satisfaction to 
the shopper is to know that 
the purchase is worth the 
money, is becoming and styl-
ish , look s mo~:e than it costs 
or the other fellow thinks it 
costs, and costs less than 
you've seen a s imilar arlicle 
marked elsewhere. 
A purchase at the J . C. Pen-
ney Company Store is bounr. 
to insure satisfaction be-
cause--
Your buy is necessarily 
worth t he money you pay and 
is less than it can be pro-
cured for elsewhere since our 
buying in quantities from di-
rect sources makes it pos-
sible for us to give you rock-
bottom prices, the newest 
merchandise and a varied as-
sor tment. 
... --________ ___. 
~----------------------
Make Your Gifts 
in Jewelry 
Nothing has quite the 
lasting sentiment that 
jewelry conveys. 
L. C. TALLMAN 
236 Main St. Ames 
___ _j 
•) -~-~-~~-a-o-o-~o-o_o_o_.;, 
1 Smith Jewelry Co. For all that's good in jewelry. First door east of Woolworth's 
• -o~~-o-o-o~-0-D- D -a-c~ 
Watches Diamonds 
C. W. Dudgeon 
Jeweler 








I United Food Stores 
I 
I Over 2000 High Quality Food Products 
I at extremely ! low prices 
L The Home of Economy -~ 
Marketing as a Business 
Proposition 
(Continued from page 9) 
save a few cents on the same article, 
without considering that we pay for gas 
or care fare and use time, which must be 
accounted for in the real cost and often 
means more than the amount we have ac. 
tually saved. 
The price should be reasonable for the 
qua lity we demand. The fancy quality is 
not always needed, or the best for every 
•use, but if you demand it, then be will-
ing to pay for it. Otten a cheaper food 
for the same food value can be substitu-
ted for the more expensive. 
Within recent years most large busi-
ness organizations have added purchas-
ing agents to their staffs for economy and 
efficiency in buying. An immense saving 
has resulted. Just as the close applica . 
lion to detail has proven profitable in 
business so the housewife can adopt cer-
tain improvements in methods which 
would facilitate her buying and unques-
tionably wO'uld reduce retailing costs. The 
suggestions following will add greatly to 
lessen the retail problem. 
A void rush hours: There are generally 
two rush hours in retail food stores. 
There is one from 11 to 1 o'clock and an-
other from 4 to 6 o'clock. By buying at 
hours other than these when clerks are 
less rushed better service can be had. 
Await your turn: A good manager or 
clerk usualy knows in what order his 
customers entered iJhe store. He tries to 
wait on them in that order. The rule 
"first come, first served,' 'is reaso-nable in 
it minimizes dispute-s and facilitates the 
work of the manager and his clerks. Pur. 
chasers should await their turn and 
should be alert to protest its violation by 
others. 
Have a market list: The preparation 
of a market list at home will save a good 
deal of the purchaser's and clerk's time 
at the store. Items on such a list can 
be read to the clerk or the list may be 
handed over to him for filling. 
Have your orders ready: Many wo-
men have the grocer's or the butcher's 
boy call for their orders while others 
have the tradesmen call them on the 
telephone at a regular time. When or-
ders are not ready at the specified time, 
it delays the boy or tradesman and ham-
pers them in serving others. 
Minimize delivery service: The costs 
of retailing are high because purchasers 
demand many kinds of services. In brief, 
more services, higher costs, higher prices. 
The delivery of small orders is often 
abused. It increases costs as do too fre-
quent deliveries. It is unfair to ask a 
grocer to deliver goods bought at another 
store. 
Minimize credit: Many retail stores 
fail beca'Use they extend credit too liber-
ally. It is business-like to pay bills 
promptly. 
Minimize the handling of goods: A 
great deal of the spoilage of highly per-
ishable products in retail stores is due to 
the excessive handling fo goods by custo. 
mers. ·Such spoilage means high costs 
and consequently higher prices. With the 
increasing standardization of goods the 
necessity for examination will be consid-
erably reduced. 
Return empty milk bottles: The high 
price of bottled milk is in part due to the 
cost of replacing bottles. The average 
number of trips of a bottle is about 15. 
This is much too small. Vacant lots, 
back alleys and garbage dumps are evi-
dence of the truth of this statement. 
Dealers would like to have their empty 
bottles washed and returned regularly. 
Observe weights and measures: It is 
more economical to buy by weight or 
count than by the box or measure. Ob-
serve the scale when making purchases. 
Buy in quantity whenever expedient. 
Check up orders when they arrive so that 
mistakes may be immediately rectified. 
Whether it be thru cooperative associa-
tion or by the individual metJhod; it is 
evident that the housewife must give 
closer attention to her markets if any 
adequate solution of the marketing tangle 
is to ge reached. She must improve her 
t•uying habits, she mu~t study her com-
modities, she must be able to judge of the 
relative advantages of stores, and road-
side markets. 
·whether she trades at a chain store, an 
independent, or a cooperative store or 
whether she purchases thru a buying club 
should depend upon what she knows rath-
er than upon personal inclination or 
whim. 
In order to buy economically the pur-
chaser should know what grade o'f the 
commodity is best suited to her need. 
Shall it be eggs, fish, fruit, canned goods, 
milk, dried fruit or meat. When buying 
in the home is placed on the same basis 
of efficiency that is now used by the buy-
ers of foods for the market there will be 
less shopping and much saving of food 
costs. If the housewife would learn grad-
es, she would order without inspection, 
make comparisons, order easily in ad-
vance and save money thru buying the 
exact quality needed. •She could specify 
Jonathans, Grade A, 2lh inches in diame-
ter. She would know the variety th<tt 
Grade A means, sound fruit, good color 
and she would know the exact size. The 
same is true of ranges-176's, 288's or 
324's, meaning there are that number to 
a crate, hence always the same size. The 
adverage housewife is not conscio'lls that 
grades of eggs--grades of butter and 
grades of coffee are on the market-per-
haps the grocer thinks the housewife 
does not understand grading and is not 
interested in knowing just what she buys. 
The housewife should demand that the 
knowledge be passed on to her. 
Always order a definite quantity, buy-
ing by weight or measure rather than 
15 or 25 cents worth of an article. Then 
check the weight as the clerk places 
them on the scales or when received, be-
fore putting them away. If a certain 
number of cans or packages have been 
purchased count them before putting 
them on the pantry shelf. 
When b•uying 'fruits and vegetables out 
of season we usually pay a high price for 
an inferior flavored product. It pays to 
buy vegetables such as celery, lettuce, 
etc., by the pound rather than by the 
head or bunch. 
Fresh foods in good condition are not 
wilted, shriveled, green, over-ripe, frosted 
or irregular in size and shape. They will 
have a good color and not show any 
blemish. 
It is a good policy to make out 'plans 
and an order list carefully before order-
ing or purchasing, however, do not be so 
tied down by such plans that they cannot 
be changed if the conditions or contents 
of the market make it desirable or neces-
sary. 
Consider which marketing methods are 
best suited to your needs and follow them 
until convinced that others are better. 
You can best learn by repeated visits to 
the market and practice in selection. You 
will learn to build upon your own failures 
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and successes, but let the knowledge of 
others help you do so. 
We must learn by constant use of ev-
ery rule we know, and carefully weig>hing 
the new information we gather. 
It is certainly true that our household 
marketing problem is becoming more 
complex and it is only by careflul study 
that we can become efficient buyers. 
Buying is such a fascinating subject 
these days when our markets and stores 
are filled with such a great variety of 
foods, from all over the world. However, 
it is this variety that we are demanding 
and enjoying that makes our marketing 
of food buying a very complex problem. 
The housewife's marketing no longer con-
sists of going to the garden or cellar and 
selecting foods for her table, which she 
herself has grown or preserved. Each 
market and retail store is just a small 
part of our present complex economic 
system. 
The discrimination of the buying public 
to some extent determines what will be 
p•ut on the market. It is necessary to 
study the markets in our particular com-
munty, learn where we can obtain the 
products which best suit our needs. It is 
our privilege to choose where we buy. 
It is only as the housewife has infor-
mation in regard to the conditions which 
determine the quantity and quality of the 
foods she finds on the market that she 
can select them intelligently or attempt 
to control the situation in her own in-
terest. 
If a housewife could b'lly by grade she 
would not need the brand. My plea is for 
more grading and making it more uni-
form grading. Brands have come as a 
result of advertising. Each firm selects 
some name, descriptive or attractive to 
label its goods so the housewife can pro-
cure such goods. The advantage of a 
brand is to help the housewife repeat her 
order for a product. Disadvantage of a 
brand is the expense of advertising it, 
salesmanship involved and then too ne-
cessity of a dealer carrying so many dif-
ferent labels when perhaps the real nu-
tritive value, santitation and cost factors 
have been neglected in buying some cer-
tain advertised brand. 
•Salesmanship is another factor house-
wives must consider, for, today, it has 
been devoleped to such a fine art that 
buyers need to learn when not to buy to 
counteract this force and base her buy-
ing on her family needs, using aids given 
by advertising and salesmanship, but 
making her own decisions to meet the 
needs of iller budget for which she has 
more concern than anyone else. 
A family's standard of living can be 
n!easured by the percent of the income 
that .goes for food. If a family spends 
75 percent for food, their standard of liv-
ing is low. If only 30 percent is spent 
for food it means a relatively higher 
standard of living for that family must be 
fed and it is only recently that history 
tells people may be well fed and still 
spend a little--leaving more or our in-
come to make up a well rounded life. 
Florence Pease, H. Ec. '24, is taking 
Claire Yungclas Reck's place as instruc-
tor of Home IDconomics in the high school 
at Victor, Colo. Miss Pease has been in 
Victor since Jan. 23. Since graduation 
she has been dieititian in San Jose Hos-
pital, San Jose, Calif. 
Eleanor G. McFadden, H. Ec. '2, is 
teaching Textiles and Clothing in the 
Manitoba Agriculture College, Winnepeg, 
Canada. 
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to Wear with 
Springtime Suits 
and Dresses 
Here are Spring shoes in ev-
ery successful mode; all in-
clusive assortments that 
make choosing a simple mat-
ter, whatever your need may 
be. 
Because the various phases 
of garment styles have been 
so carefully considered, it 
will be a pleasure rather than 
a task to choose correct shoes 
for every costume. Among 
them you'll find the smartest 
versions of cut-out oxfords, 
strap-pumps and small tongue 
pumps, in tailored kid leather, 
patent or satin. 
$4.75 to $10.00 
Bauge & Son 




HART BEAUTY SHOPPE 
Facials a Specialty 
Phone 250 Fair Store 
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The Designer-Her Place 
(Continued from page 4) 
names of a country. In Paris and New 
York there are celebrated designers, Lu-
cien Lelong, Drecoll, Madame Marie-
Louise, Jacquet, Lenief, Marthe Pinchart, 
'.. . . . .... 
See Our New Hatboxes 
Gloves Pocket Books 
. Luggage and Filled Cases 
Card Cases Key Cases 
D. E. PARSONS LEATHER GOODS STORE 




"We use only soft 
water" 




Better Quality Lower Prices 
Dry Goods 
Ready-Made Garments 
For Women and Children 
All readers of the Homemaker are cordially invited to 
visit us--we take pleasure in showing you our large stock 
of up-to-date merchandise. 
• -D-0-~-~~-~~-~~-D-D_D_D_D_D_D_C_D_CI_D_D_D_O_D_ D_D_D_II_I(• 
Paquin, Mollie O'Hara, Saks-Fifth Avenue, 
Worth, Chanel, Lanvin and Premet-who 
are rated among the prominent men and 
women designers. 
Soft Water for the House~ 
wife 
(Continued from page 3) 
Why use so much soft water? Pri· 
marily to save soap. The saving varies 
with the hardness of the water, ranging 
from 50 to 90 percent, the latter figures 
being not uncommon. Furthermore, soft 
water does not leave the flesh of the body 
in a harsh condition, clothes are whiter, 
less fuel is used in cooking many foods, 
special enamel cleaners are reduced to a 
minimum. 
The question of cost arises, and should. 
Zeolite water softeners range in price 
from $45 to $700, depending on size and 
softening ability. Those below $150 are 
small and tend to be in the portable class, 
that is, a renter can move them from 
laundry to bath room and then to kitchen. 
This is not the most advisable means of 
use. Experience shows that it is more 
desirable to select a water softener cost-
ing $200 which will supply a medium siz-
ed family a sufficient quantity of water 
per "re-generation" or "reconditioning" 
so that it will have to be re-conditioned 
but every three or four weeks. 
Discuss the water softener situation 
with your local dealer, see how many gal-
lons can be softened for each re-genera-
tion. This will vary somewhat because 
the amount of hardness in the water va-
ries in different localities. Then select 
one that gives good capacity for the in-
vestment. When installed, you will be 
overjoyed with the. experience of having 
an abundance of real soft "velvet water." 
Selecting Your Spring 
Wardrobe 
(Continued from page 2) 
just what is right to wear with what, for 
one sees everything. 
If you have not yet visited the shops 
you have missed a real joy, for they are 
filled with lovely things. There is such 
a variety that the shopper must use dis-
scrimination in order to get the thing 
best suited to her indiivdual type. 
THE TEN COMMANDMENTS OF DRESS 
1. Thou shalt not follow fads and fol-
lies regardless of thine own individuality 
and type. 
2. Thou shalt clothe thyself in sim-
plicity. 
3. Honor thy body and keep it clean. 
4. Thou shalt dress appropriately for 
the occasion and thine own purse. 
5. Thou shalt not covet thy neighbor's 
clothes or accessories. 
6. Thou shalt zealously study fuy type, 
coloring, temperament and physique. 
7. Thou shalt dress in harmony with 
thy type. 
8. Thou shalt learn the principles of 
Balance, Proportion and Dominant Inter-
est and their application. 
9. Thou shalt see thy self as others see 
thee and endeavor to correct fuy mis-
takes. 
10. Thou shalt persist in determination to 
make the very best of what God has giv-
en thee. 
- Educational Press Bulletin . 
lc , 
Coats for Spring .... 
A collection of distinguished coats~ 
each one bearing an indisputable 
mark oi Paris or Fifth Avenue smart-
ness---are variously fur trimmed or 
boast the new form of standing collar 
we stress quality always 
-at modest prices 
The OSBORN SHOP 
Ames' Store for Women ·-------------
Beautiful New Evening Gowns 
Nile Georgette, Full Flare Skirt; White Georgette, Pearl 
Trim; White Georgette, Lace Trimmed; Coral Taffeta, 
Orchid Georgette, Petal Trimmed, and many other at· 
tractive styles. 
-Rhinestone headbands and gold 'and silver hair 
ornaments at $. 75 to $2.50. 
-Dainty silk and georgette handkerchiefs. 
The Rieli.enberg Company 
Campustown 
Style Shop 




fiLL IT OUT and mail it to The 
Registrar of Iowa State Col~ 
lege, and it will bring to the young 
man or woman named helpful in~ 
formation about college entrance 
and courses and a personal letter 
of suggestion and counsel. 
You who are alumni cannot do a 
finer piece of service for your Alma 
M ater than to send to it the choicest 
high school graduates of your ac~ 
quaintance. High grade freshmen 
make high grade alumni who will 
do honor to the College and give 
every diploma plus value. 
These are days when high school 
seniors are settling the question of 
which college they will choose. The 
sooner you mail your coupon, the 
better. 
Iowa State College 
AMES 
.............................................. , 1926 
To the Registrar, 
Iowa State College, 
Ames, Iowa. 
The following named persons are in-











P lease send them appropriate· book-
lets. 
Very truly yours, 
